
Module 5:  

Disseminating the research 

findings 



2 

Six steps in the IR process 



Expected outcomes 

Key concepts 

Application of key concepts 

Presentation Outline  



On completion of this module, participants 

will be able to Appreciate the value of 

continuous stakeholder engagement  in the 

discussion  of and utilization of research 

results  

Acknowledge the value of a comprehensive dissemination 

strategy as an integral part of a research project 

Understand the importance of tailored dissemination tools 

and messages for the different target audiences  

Expected outcomes 



Knowledge translation 

Dissemination tools 

Dissemination strategy 

Key concepts 



Helps researchers become active, 

context aware and collaborate 

Key concept 1 

Knowledge translation 

  



Two stages: 

1. End-of-grant 

2. Integrated knowledge translation (iKT) 

Key concept 1 

Knowledge translation 

  



Barriers to research evidence uptake 

Key concept 1 

Knowledge translation 

  



Facilitators of research evidence uptake 

Key concept 1 

Knowledge translation 

  



Taking a cue from the Uganda example provided, 

reflect on a health programme you are familiar 

with in your country. 

Is there a policy underpinning this programme? 

What research evidence was used to formulate 

this policy? 

Reflection activity 

 

  



Key concept 2 

Dissemination tools  



Research report 

Peer-reviewed paper   

Press release  

Policy brief 

Key concept 2 

Dissemination tools 



Text: Newspaper/print 



Other tools   

 Photo story 

 Infographics 

 Animated graphics 

 etc. 

Key concept 2 

Dissemination tools 



Not so good example 



Not so good example 



Infographics 



Infographics 



Infographics 



Infographics 



Photostory 



Photostory 



Photostory 



Photostory 



An example of effective use of a dissemination platform 



Multiple dissemination platforms 

Key concept 2 

Dissemination tools 



  

Newspaper, print media, TV, radio, social 

media (Facebook, Twitter, Linkedin) 

Key Concept 2  



Developing a dissemination strategy 

Key concept 3 

Dissemination strategy 

  



 Key features of a good strategy: 

Two-way communication 

Appropriate language 

Sensitivity to context and culture 

Strengths and weaknesses of strategies 

Key concept 3 

Dissemination strategy 

  



1. Review past dissemination efforts 

2. Devising dissemination objectives 

3. Determining primary and secondary audiences 

4. Developing messages 

5. Deciding on dissemination approaches 

6. Determining dissemination channels 

7. Reviewing available resources 

8. Considering timing and windows of opportunity 

9. Evaluating efforts 

Key concept 3 

Dissemination strategy 

  



 In your workbook is an example of a 

dissemination strategy. Use this 

example and the template provided to 

guide your team in developing a first 

draft of your dissemination plan. 

Key Concept 3 

Reflection activity 

  



Reflection activity 


